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Abstract:

The Impact of Technology in Marketing Mix: A Descriptive Study

The use of technology in the world of business and management is a
vital topic. One of those areas is marketing, as technology has made major
changes in the marketing mix strategies of (product, pricing, distribution,
and promotion). Accordingly, this paper aimed to demonstrate the impact of
technology on the marketing mix. The study adopted the descriptive desk
approach. The paper concluded that technology contributed to the
generation of productive ideas, as well as the virtual experiment of those
products to use virtual simulation and analysis of market information. As
well as technology contributed to achieving the accuracy and effectiveness
of pricing products through its contribution to examining and analysing the
environment and linking pricing to the target market and the competitive
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position as well as the cost of manufacturing and distribution. Technology
has also greatly affected the distribution channels through the expansions it
has provided and the opening of new channels using modern technologies
and technical applications. The paper also pointed out that the promotion of
its components was affected by technology, especially at the level of
advertising and sales promotion, through the full range of advertising and
promotional options it provided, such as the Internet, CDs and interactive
ﬁ\e,y Words: Technology, Marketing, Mix.
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